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1 Brand Name 1 Brand Name based on Types 1
2 Brand Name based on Symbolism 1
2 Market 3 Market Strength, Weakness, Opportunity and Threat 1
Attractiveness
and Company
Fitment
4 Company Fitment 1
3 Brand Basics - 5 PK/PD 1
Molecule
Mastery and 1
Medical Pointers
6 Medical Pointers
4 Segmentation - Patient Segmentation
Patients & HCPs
7 Patient Segmentation -Symptoms 1
8 Patient Segmentation -Symptoms: ChatGPT 4 1
9 Patient Segmentation -Severity of Symptoms 1
10 Patient Segmentation -Severity of Symptoms: ChatGPT 4 1
11 Patient Segmentation: Demography-Age 2
12 Patient Segmentation: Demography-Age: ChatGPT 4 2
13 Patient Segmentation: Demography-Gender 2
14 Patient Segmentation: Demography-Gender: ChatGPT 4 2
15 Patient Segmentation: Demography-Occupation 2
16 Patient Segmentation: Demography-Occupation: ChatGPT 4 2
17 Patient Segmentation: Geography 2
18 Patient Segmentation: Geography: ChatGPT 4 2
19 Patient Segmentation: Psychography 2
HCP Segmentation
20 HCP Segmentation -Speciality 2
21 HCP Segmentation: Demography-Age 3
22 HCP Segmentation: Demography-Consulting fees 3
23 HCP Segmentation: Demography-Geography 3
24 HCP Segmentation: Psychography 3
25 HCP Segmentation: Behaviour 3
5 Insight 26 Projective Technique -Word Association 3
Generation -HCP
27 Projective Technique -Personification Exercise 3
28 Projective Technique -Completion and Storytelling 3
29 HCP Interview -Therapy Insights 3
30 HCP Interview - Brand Insights 3
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6 Patient & HCP
Needs and Pain 31 Patient Needs from the Brand 4
Point
32 Patient Needs from the HCP 4
33 HCP Needs from the Prescribed Brand 4
34 HCP Needs from the Patients 4
35 Pain Points of Patients 4
36 Pain Points of HCP 4
7 Price Perception 37 How Your Audience Perceives the Price 4
4
38 How Your Audience Perceives the Price: ChatGPT 4
8 Patient Journey 39 Patient Journey 4
9 HCP & Patient 40 HCP persona 4
Persona
41 Patient persona 5
10 Building PODs 42 Understanding Competing molecule 5
43 Competing molecule Comparison 5
44 Competing with a Brand of Same Molecule 5
45 Competing with a Brand of Same Molecule: ChatGPT 4 5
11 Brand Promise, 46 Brand Promise 5
Value
Proposition
and Positioning
Statement
a7 Brand Value Proposition 5
48 Brand Positioning Statement 5
12 Emotional 49 Brand-Emotional Connect 5
Connect
13 Brand 50 Brand Personality 5
Personality
51 Brand Articulation- Colour 6
52 Brand Articulation- Logo 6
53 Brand Articulation- Logo: ChatGPT 4 6
54 Brand Articulation- Typography 6
55 Brand Articulation- Typography: ChatGPT 4 6
56 Brand Articulation- Design Style: ChatGPT4 6
57 Brand Articulation- Visuals: ChatGPT 4 6
58 Brand Articulation- Packaging Label Design: ChatGPT 4 6
59 Brand Articulation- Vocabulary 6
60 Brand Voice and Tone 6
61 Metaphor 7
62 Tagline 7
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14 Visual Aid Copy,
Elevator Pitch
and Other 63 Visual Aid 7
Communication
Pieces
64 Visual Aid: ChatGPT4 7
65 Images For Visual Aid: ChatGPT 4 7
66 Elevator Pitch 7
67 Scientific Communication 7
68 Scientific Communication: Different HCP Segments 7
15 Marketing 69 Marketing Strategy -Approach 1 7
Strategy
70 Marketing Strategy -Approach 2 7
16 Promotional 71 Overall Marketing Plan 8
strategy
72 Offline Promotional Strategy 8
73 Online Promotional Strategy
17 Strategy 74 Marketing Campaign for Quarter 1
Execution
75 Marketing Campaign for Quarter 2 8
76 Marketing Campaign for Quarter 3 8
77 Marketing Campaign for Quarter 4 8
78 Beyond Pill Initiatives 8
79 Ideas on Brand Reminders 8
80 Ideas on Developing a HCP-Patient App 8
81 Exhibition Stalls at Medical Conference 9
82 Delivering Lecture at the Conference 9
18 Patient 83 Patient Education Poster 9
Initiatives
84 Patient Education Poster in Multiple Languages 9
85 In-clinic Waiting area Poster Ideas 9
86 Education Booklet 9
19 Field Force 87 Ideas for Engaging Field Force during Launch 9
Initiatives
88 Training Sales Teams 9
89 Objection handling 9
90 Sales Team Motivation Newsletter 9
91 Incentive Plan 10
20 Content
Marketing & .
Online 92 Multichannel Strategy 10
Marketing
93 Online Marketing Funnel 10
94 Online Promotion Lead Campaign Name 10
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95 Search Engine Marketing (SEM) Plan 10
96 Social Media Marketing 10
97 Influencer Strategy with KOL Doctors 10
21 E-Mail 98 E-Mail Marketing-AIDA Framework 10
Marketing
99 E-Mail Marketing- FAB model 10
100 E-Mail Marketing- Objection Handling 10
22 HCP & Patient 101 Gamification-Engaging HCP 11
Engagement
102 Gamification-Engaging Patient 11
103 Gamification-Engaging Patient Parents 11
104 Augmented Reality- Engaging HCP 11
105 Augmented Reality -Engaging Patient Parents 11
106 Virtual Reality -Engaging HCP 11
107 PODCAST-Engaging HCPs 11
108 PODCAST-Engaging Parents as Target Audience 11
23 Developing 109 Formulation Differentiation for Tablets 11
Innovative
Brands
110 Formulation Differentiation for Syrups 11
111 Formulation Differentiation for Nasal Spray 12
112 Packaging Differentiation for Tablets 12
113 Packaging Differentiation for Syrup 12
114 Differentiation through Shape, Size and Colour of Tablet 12
24 KPIs-Digital 115 KPIs for Digital Activities-Patient Outreach 12
Activities
25 Brand Equity 116 Brand Awareness Measurement Questionnaire 12
Measurement
117 Brand Association 12
118 Brand Perceived Quality 12
119 Brand Loyalty 12
120 Brand Image 12

Note: "In cases where the prompts are not explicitly labelled as 'ChatGPT 4', they should be
regarded as 'ChatGPT 3.5' prompts. This implies that these prompts can be executed using
the free version of ChatGPT."




